Google AdSense Sizes
Cheat Sheet

Google

When using Google AdSense it is advisable to add the image size at the
end of the filename: your_filename_320x100.jpg.

This can help you track which ad sizes are proving most effective.

Top performing ad sizes

300 x 250

Medium Rectangle

earnings when both text and image ads are enabled.

Tends to have more ad inventory available from advertisers, which can increase D
Performs well when embedded within text content or at the end of articles. a

336 x 280

Large Rectangle

Tends to have more ad inventory available from advertisers, which can increase
earnings when both text and image ads are enabled. D
Performs well when embedded within text content or at the end of articles. a

728 X 90 Lcaderboard

Tends to have more ad inventory available from advertisers, which can increase
earnings when both text and image ads are enabled. D
Performs well if placed above main content, and on forum sites. a

300 x 600

Half Page

This format provides a larger space for advertisers to get their message across
and can offer users rich engagement.
The 300x600 is one of the fastest growing sizes by impressions and is indicative
of a trend where publishers are offering more visually impactful ad sizes that are
preferred by brand advertisers.

Large Mobile Banner

Can be used an alternative to the 320x50 and the
300x250.
These ads offer advertisers twice the height of
the standard “mobile leaderboard”or at the end of
articles.

I

Other supported ad sizes

Mobile Leaderboard
This format is a mobile-optimized banner.

These ads have been shown to work well
as a large smartphone ad format.

Banner

This format can fit into smaller spaces that
don't accommodate the 728x90 banner.

The supply of available display ads for
this size is generally limited, which may
lead to sub-optimal ad performance.

Half Banner
This format can fit into small spaces.

Doesn't tend to perform as well - due to its
small size and limited supply of slots.

Skyscraper

This format can fit into narrower spaces
that don't accommodate the 160x600 wide
skyscraper.

Doesn't tend to perform as well - due to its
small size and limited supply of slots.

Vertical Banner
This format can fit into small spaces.

Doesn'’t tend to perform as well - due to its
small size and limited supply of slots.

Wide Skyscraper

Tends to have more ad inventory available
from advertisers, which can increase
earnings when both text and image ads
are enabled. Best if used along sidebars of
webpages.

Portrait

A brand-centric format that performs well
when placed non-intrusively alongside
content on the left or right side of the
page. This format integrates well with

the content and layout of most sites, and
provides advertisers with the ability to

create engaging, creative content within

this ad unit.

The supply of available display ads for this
ad size is currently limited.

Large Leaderboard
This ad format expands 970x415 while

politely “pushing” all page elements
970 x 90 downwards.
This size is ideal to showcase High-
Definition content such as videos, photos,

animations, and applications.

Billboard

A brand-centric format that performs well
when placed in a premium position on the
070 x 250 page, e.g., above the main content.
While demand from advertisers for larger
ad formats is on the rise, the supply of

available display ads for this ad size is
currently limited.

Square

This format can fit into smaller spaces
that don't accommodate the larger
rectangles.

The supply of available display ads for
this ad size is currently limited.

Small Square

This format can fit into smaller spaces
that don't accommodate the larger
rectangles.

The supply of available display ads for
this ad size is currently limited.

Small Rectangle

This size doesn't tend to perform as well
as others due to its small size and limited
supply of available display ads.

Button

This size doesn't tend to perform as well
as others due to its small size and limited
supply of available display ads.
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